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WHAT WILL BE COVERED?

The 2012 schedule comprises an established one-day
seminar covering the essentials of the advertising
requirements and an advanced seminar for experienced
advertisers.

FUNDAMENTALS

The purpose of this comprehensive seminar is to inform
and update those involved in the advertising of therapeutic
goods on the current requirements for the advertising of
therapeutic goods to consumers in Australia - i.e. the
application of the Therapeutic Goods Act 1989 Cwth,
Therapeutic Goods Regulations 1990 and the Therapeutic
Goods Advertising Code (TGAC).

This course covers the essentials of the three levels of
advertising controls: regulation, co-regulation and self-
regulation. The requirements of each level, and the
relationship between each, is explored.

Many examples will be given and ‘workshopped’ during the
course of the presentations, to illustrate each aspect of the
current system, including the application of the TGAC, the

approvals process and complaints resolution mechanisms.

ADVANCED

The advanced seminar meets the needs of those already
experienced in the advertising requirements and who are
seeking more detailed information about structuring
submissions and responses effectively (approvals,
restricted representations, complaints). This session will
have a strong regulatory focus and will assume that
participants are experienced and have previously attended
the “Fundamentals” full-day session.

The “in the know” sessions will keep you up-to-date on
advertising reforms and Code amendments.

There will be the opportunity to discuss advertising issues
of particular interest to you.

Note: For all sessions, the numbers are limited.

PRESENTERS

The trainers are key people with whom you can
expect to be dealing in your day-to-day business
as they work at the coal face of the system:

Judith Brimer

Executive Officer, Therapeutic Goods Advertising
Code Council (TGACC) and Complaints
Resolution Panel (CRP)

Mick O’Connor

Director, Recalls & Advertising Section
Therapeutic Goods Administration (TGA)

Anthony O’Byrne

Advertising Services Manager
(Approvals Officer)
Australian Self-Medication Industry (ASMI)

Ruben Jones (Brisbane)

Advertising Services Manager
(Approvals Officer)
Complementary Healthcare Council (CHC)

THERAPEUTIC GOODS

ADVERTISING CODE COUNCIL

Level 22, 141 Walker Street
North Sydney NSW 2060

Phone: 02 9460 2796
Fax: 02 9460 2798

Email: jorimer@tgacc.com.au

The right to cancel/postpone or change the program is reserved.

REGISTER ONLINE

Cost to attend each seminar $295 p/p

(including GST and all fees and charges)
Registration includes:

Seminar, manual, morning/afternoon teas and lunch

Go to the website to register

www.tgacc.com.au/events

Payment, by credit card only, is due at the time
of registration.

The receipt sent at registration is a tax invoice.

In preparation, it is recommended that you read
the Therapeutic Goods Advertising Code, which
can be downloaded from the website
www.tgacc.com.au.

Cancellation Policy

Only cancellations received in writing at least seven
working days prior to the seminar will receive a refund. A
cancellation fee of $70 applies.

Should you be unable to attend, a substitute delegate is
welcome at no extra charge. The online registration
process accommodates changes and additions.

ENQUIRIES: jbrimer@tgacc.com.au or (02) 9460 2796



